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Preface
Following the completion of LiNT Focus Groups surveys and Best Practices’ examination in
the partner countries, the consortium has reached an understanding that training needs have
to be addressed and associated material has to be developed along seven modules resulting
from the distinct problem areas identified in young entrepreneurs’ literacy and numeracy
training.
Thus, the identified needs allowed for the formulation of the following training Modules:

 Module No. 1: Effective Speaking
 Module No. 2: Understanding Business Regulations
 Module No. 3: Recognizing the Main Idea (Active listening)
 Module No. 4: Financial Literacy for SMEs
 Module No. 5: Blogging is all about Literacy (Digital literacy)
 Module No. 6: Improving Writing
 Module No. 7: Computer Skills and Literacy

The material of the Module in hand will be used during the training sessions organised in
each partner country, also making use of the LiNT Learning Platform through which pilot
training participants will interact among themselves and with the programme’s trainers.
AFORMAC would like to acknowledge the contribution of Mathieu Schaefer, Sarah Beaudry,
Marie-Noelle Dufour, Xavier Braz, in the elaboration of this module.
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DECLARATION
The present module has been prepared solely for training purposes. Its text does not necessarily claim
originality, as, besides the authors’ own contribution, it is also based on material from various other sources
considered to be relevant, useful for training purposes and transferable. This is dully acknowledged in the text
in various ways. The authors however accept responsibility for any failure to fully record all such instances in
the text.
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Module Outline
The Module No. 5: “Blogging is all about Literacy (Digital literacy)” is focused on Blogging, effective
writing and Literacy and more specifically on how to create digital writing and business presentation.
The learner will discover how to write well-structured blog article and how to present his business
effectively on the internet in another module they learn how to insert those on a platform like
WordPress.
It aims to support the learner in the creation of online content and digital marketing. The module is
structured in X Sessions which are progressively leading to a fully functional web presence.
The Key points of the module are:



How to write well-structured blog article
How to present your company on the internet

The general learning objectives are to improve learner’s literacy and bring him to develop
well-structure content as well as to sort out relevant concepts and texts to create meta tags and
online friendly descriptions. The learner will need to synthetize its business core idea to present it
well.
On the other hand, more transversal skills are addressed through the fact that the learner needs to
understand the global concept of a structured written page such as a landing front page: What idea
should be presented there, what is the most interesting concept I need to tell my future customer etc.
As well the learner needs to implement its writings on an already created webpage.
Reference framework: DigComp 2.0 competence areas and competences Competence area
Competences (used by UNESCO to qualify digital skills)
1. Information and 1.1 Browsing, searching and filtering data, information and digital content
data literacy
1.2 Evaluating data, information and digital content
1.3 Managing data, information and digital content
2. Communication 2.1 Interacting through digital technologies
and collaboration
2.2 Sharing through digital technologies
2.3 Engaging in citizenship through digital technologies
2.4 Collaborating through digital technologies
2.5 Netiquette
2.6 Managing digital identity
3. Digital content 3.1 Developing digital content
creation
3.2 Integrating and re-elaborating digital content
3.3 Copyright and licenses
3.4 Programming
4. Safety
4.1 Protecting devices
4.2 Protecting personal data and privacy
4.3 Protecting health and well-being
4.4 Protecting the environment
5. Problem solving
5.1 Solving technical problems
5.2 Identifying needs and technological responses
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5.3 Creatively using digital technologies
5.4 Identifying digital competence gaps
Taking as reference framework indicating the skills and competencies that will be improved through
the training, the DigComp 2.0 framework (Vuorikari et al., 2016) the following competences will be
improved:
1. Information and data literacy




1.1 Browsing, searching and filtering data, information and digital content
1.2 Evaluating data, information and digital content
1.3 Managing data, information and digital content

2. Communication and collaboration




2.1 Interacting through digital technologies
2.2 Sharing through digital technologies
2.6 Managing digital identity

3. Digital content creation



3.1 Developing digital content
3.3 Copyright and licenses

5. Problem solving


5.3 Creatively using digital technologies
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1. HOW TO WRITE A HARD-HITTING AND WELL-STRUCTURED
ARTICLE?
Aim of the section:
The learner will discover how to effectively write a blog article or website post. This is
needed for the third section where the learner will implement the created content on a free
WordPress website.
Materials/ Equipment/ Resources:
Each participant needs access to a computer and a document editing software such as
OpenOffice or Word. For those who already have a concrete business idea it may be
profitable to link the writings to their business idea.

Aims/ Objectives/
Learning Outcomes
Understand how to
write a blog article /
webpage

Methodology/ Content

Duration

Preparation:
Make sure that each participant has access to a computer and a document
editing software such as OpenOffice or Word

2hrs

Implementation/ Instructions:
Ask the participants to search Blogs and articles they like and find
interesting.
Let them apprehend the sections materials and let them write their first
article or blog post
Then move on with the second section. Learners may need help to
understand and get guidance.
Reflections & Debriefing:
Ask for questions and encourage learners to write even if they have
difficulties

1. Introduction: Why do you want to write an article?
Do you want to share information, news, opinions or experiences?
What's that for?
Create an expectation - Through your introduction, you will try to capture the reader's
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attention and make them want to know more.
Avoid wasting the reader's time - Your introduction will also help to sort out the people
involved in the topic from others. For example, if you already know the subject perfectly well,
you may conclude by reading the introduction or even the title of the article that you don't
need to read the content.
The purpose of your article and the target audience it is aimed at should appear in the
introduction.

How do you do it?
You can, for example:




Tell a story or anecdote, as long as it is short (it's still an introduction!).
Share a fact or a news item that is compelling.
Asking questions.

Project yourself into the emotions of the reader: what are the concerns, the questions of the
people who read you?
Present your approach: are you going to propose a tutorial, a reflection, a report, a wishlist,
an interview? Each format carries certain expectations. For example, a news story is expected
to be supported by a reliable source.
Make a promise: what are you committing to offer or share with your reader through your
article?
On a more practical level, you can start by giving your article a working title that summarizes
your final objective. For example: How to write an article on your website. Finding this
temporary title often allows you to formulate your main objective in a few words that get to
the point, it is an aid to writing your intro afterwards.
Limit your introduction to a few lines.

2. The body of the article
Never get stuck thinking there is only one way! You all have your own style of writing and it is
an integral part of the richness of your article.
There's no one method is better than another. Above all, there is the method you are most
comfortable with!
To make sure you don't forget anything about the subject you want to cover, apply the 5W
method. Who, what, where, when, why. This is one of the main bases for knowing how to
write a good pro blog article, a return to journalistic writing.
Some types of article plans:
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In web writing, we often adopt the principle of the inverted pyramid: it consists in
going to the essential at the beginning of the article and then going into detail. Thus,
the reader in a hurry may refrain from reading the entire article.
The list without hierarchy - This is simply a list of ideas in no particular order.The list
is always a popular and versatile format! Example: 5 tips for being productive at work
Progression - You will show, step by step, how to reach a result or a conclusion.
Example: DIY: creating a docking station
Timeline - You tell an event in the order it happened. Example: A week in my company
Reverse chronology - You start by presenting an event, then you go back over its
historical dimension (its causes, explanation, origin) and finally you go back to the
future. For example, in this article, we tell you about the failure of a business, then
we tell you why it didn't take off... and at the end of the article, we draw lessons for
moving forward.
Problem solving - You first present a problem and then propose a solution. Example:
Accounting my experiences and solutions.
Debate - You present the arguments of one side, the arguments of the other, and
state your point of view. Example: How to choose your phone package.
Argumentation - You start by giving an opinion and then you set out the arguments
that justify this opinion! Example: The best software for cashing out.

Feed your item:
A website is not a paper magazine, nor is it a school assignment. So it remains a very
lively medium, where you should not hesitate to boost your content. You can propose
examples, links that will provide additional information, tell a few anecdotes, etc.
Highlight the important elements:
It is important to think not only about the readability of your article but also about
the referencing. In order to reconcile the two, we adopt the following good practices:
In addition to the headline of the article, which is framed by H1 tags, do not hesitate
to include subtitles and frame them by H2 tags.
Formatting elements such as bulleted lists or boldface are used to highlight important
ideas.
You can also create inserts and use colour to highlight certain points.
Is your article very long? If the topic permits, you can create short summaries that will help
the reader retain the essence of each sub-section.

3. Conclude
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This is an opportunity to recap what you have talked about, to suggest ways to extend the
reading, but also to push your readers into action: comment, read another article, subscribe
to the newsletter, share on social networks, contact you, etc.

4. Find the title
You'regoing to turn your not very catchy working title into a title that will make you want to
click more. Often, the most effective titles are those that include a word from the vocabulary
of emotions. We can keep in mind that emotion tends to awaken something quite primitive
in us that makes us want to click.

5. Illustrate the article
Choosing one or more images first allows you to air out the article to make it more pleasant
to read. The images create a pause in the reading and limit the impression of an endless
article. In some cases, it is also a source of added value in its own right when the image
makes it possible to clarify the content or provide additional details.

It is often more aesthetically pleasing if the image is the same width as the text column. Also
consider adopting best practices in image optimization:



Not a too big file.
A file with an explicit name.

6. Specificities for writing on a website
To publish an article online finish by these 3 actions:
1. Write a title tag - This is the title as it will appear in search results on Google or Bing.
You can use the same title as the main title of the article except in one situation:
when the title of my article is too long. Indeed, search engines cut your title if it is too
long, it is advisable to limit its length to 10 words. This title has a high importance in
SEO.
2. Write the meta description - This is the description that will appear below the title in
the search results. Above all, it should make a web user want to click on your site
among all the proposed results.
3. Adding tags (labels on WordPress) - This is a small detail that can help organize your
content more finely.

7. Proofreading
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An essential step even when there are few spelling mistakes, proofreading allows you to both
correct errors and check the overall consistency and clarity of your reasoning.
Once published ... you still have to promote your article (social networks, newsletter) and
bring it to life by responding to comments and updating it as much as possible when it
expires!

Section summary points:
 The purpose of your article and the target audience should be stated in the
introduction.
 Listen to your intuitions
 Create a working title and then a final one after writing the whole article
 Once published ... you still have to promote your article
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2. HOW TO PRESENT YOUR COMPANY ON THE INTERNET
Aim of the section:
The learner will discover how to present their company or business on the internet. This is
needed for the third section where the learner will implement the created content on a free
WordPress website.
Materials/ Equipment/ Resources:
Each participant needs access to a computer and a document editing software such as
OpenOffice or Word. For those who already have a concrete business idea it may be
profitable to link the writings to their business idea.

Aims/ Objectives/
Learning Outcomes
Understand how to
present their business
on a webpage

Methodology/ Content

Duration

Preparation:
Make sure that each participant has access to a computer and a document
editing software such as OpenOffice or Word

2hrs

Implementation/ Instructions:
Ask the participants to search Business presentations on other websites
they like and find interesting.
Let them apprehend the sections materials and let them write their first
article on their business. Learners may need help to understand and get
guidance.
Reflections & Debriefing:
Ask for questions and encourage learners to write even if they have
difficulties

How to present your company on the Internet
The mistake often made by companies that have a website is to neglect the presentation
page of their company. However, while it is true that Internet users come to seek information
on opening hours, products or services on offer, they also want to be sure that their choice
will be the right one.
When a prospect comes to your site, he has probably visited your competitors' sites or is
about to do so: nowadays, comparing offers is an integral part of the buying process and
thanks to the Internet this practice becomes easy.
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Personalizing your presentation page will allow you to communicate better and above all to
position yourself in terms of image with visitors to your site. An optimized, authentic and
unique page is the assurance of settling in the visitor's mind.
To better understand the stakes of a well written company page, make a simple comparison
between these two presentations of the same company before and after website redesign:

Example 1:

Example 2:

In Example 1:




The company evokes in a concentrated text its geolocation and details about its
activities in a sustained language.
Incentive for action: none
This information is useful and the company decided at the time to have a very
"square" tone. Yet, does this presentation page of a company specializing in
renewable energy really stand out from another company in the same business? The
answer is no.

In Example 2:





The presentation text is organized
The tone is more accessible and freer so speaks to as many people as possible.
Illustrations have been added
A call-to-action button has been added

Result: Example 2 is more attractive and current. Confidence therefore goes towards a text
that is written within the reach of the customer and pleasant to discover.
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Call to action
At some point on your page you can propose a specific action. Depending on your company's
objective, it can be to share the web article, comment it, subscribe to the newsletter, like the
Facebook page, contact you ... It's up to you to see according to your priorities. The main
thing is to make a choice; you can't offer all these possibilities!
Essential sections for company presentations
Giving confidence to its customers is to present its company effectively and make them want
to contact the company. These sections introduce you and your company and participate in
the storytelling of your brand.
1. History, philosophy, mission
You must show your authenticity through this presentation page. You are unique because
your story is unique. Introduce the creation of your business to visitors so that they can get
an idea of who you are, remember that clicking on this page indicates a desire to learn more
about you, so be authentic. Also briefly state your philosophy and your missions as well as
the motivations that led you to embark on the adventure.
2. The Team
Whether you're alone, or more than a dozen, it's always interesting to be able to put a face to
a brand or a company, if only to reinforce the human feeling that emanates from it.
A good way to establish a proximity framework is to introduce yourself personally if you are
alone on board (with a photo, a description of your journey, your interests) or to introduce
the members of your company's team. Here again, include a photo for each employee
(preferably attractive, advertising agencies use this method a lot) specifying the position
occupied in the structure, the career path of each employee and links to their profiles on
social networks.
This will add to the human dimension of your team, a reassuring factor for visitors and
potential customers. They need to know that you are available, affordable and responsive.
3. Contact page
Your customers surely want to know how to contact you. You can add your address and
phone number but also your Facebook page
Storytelling, where the art of telling your business
Storytelling is the art of romanticizing your company's history a little. It's not a question of
inventing, no, but rather of creating the dream and escape in the minds of your Internet
users if that's possible.
How to use storytelling?
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To make use of storytelling, it's quite simple: you have to describe your world, or tell the
birth of your company.
For example:
Biscuit manufacturers who have focused much of their communication on the two company
leaders: Their beginnings, from the school benches to the worldwide success, including the
beginnings when they baked little biscuits in their kitchen ovens in such a traditional way!
In the same way, you can also tell the story of your business by simply adding a few facts: if
your business is a family affair, then talk about the people who have built the company over
time.
Do you have a quality product? Describe the different steps and challenges you had to take to
reach the current quality.
The possibilities are numerous to highlight your values and know-how!

Use videos
If a picture is worth a thousand words, then how much is a video worth? More and more
companies (of all sizes) are calling on professional videographers to handle their
communication and presentation campaigns. Seeing team members at work in their daily
environment, hearing them present their motivations and what encourages them to serve
you or operate in their field considerably strengthens the close relationship between the
visitor and your company. It is a possibility to stand out from your competition.

Section summary points:
 An optimized, authentic and unique page is the assurance of settling in the visitor's
mind
 Show authenticity through the presentation page
 Put a face to your brand or company
 Make use of storytelling
 Use videos on your website
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4. Further reading
Digital Marketing for Dummies, By Ryan Deiss and Russ Hennesberry, 2017
Digital Marketing for Dummies published by Wiley, a BrightEdge customer. It’s a very
readable 300 pages and covers the customer journey, marketing planning, landing pages,
blogging, SEO, SEM, social, paid display, email, and data and analytics.

Don't Make Me Think Revisited: A Common Sense Approach to Web Usability By Steve Krug
Web sites are the primary interface between most businesses and their customers. So all the
great marketing campaigns in the world won't work well unless the site is effective at
handling the customers marketing brings to it.

Google AdWords for Beginners: A Do-It-YourselfGuide to PPC Advertising By Cory Rabazinsky,
2015
This is a good primer for people new to Google AdWords which will give you enough to get
started and optimize your campaigns to a reasonable degree.

Email Persuasion: Captivate and Engage Your Audience, Build Authority and Generate More
Sales With Email Marketing By Ian Brodie, 2013
Email is one of the most mature digital channels, so I would have expected a wide selection
of digital marketing books on the topic.

The Webinar Way: The Single Most Effective Way to Promote Your Services, Drive Leads &
Sell a Ton of Product By Sherri Rose, 2012
You can tell from the title that the authors are major evangelists for the webinar channel.
The book is structured on their alliterative 7 pillars: Perspective, Plan, Promote, Present,
Power Position, Pitch, and Partner. These make a good webinar framework, especially the
Pitch or offer point.
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5. Assignments and exercises
Exercises and Assignment
Exercise 1: Search for 3 different types of articles in the web among the following typologies:









inverted pyramid
The list without hierarchy
Progression
Timeline
Reverse chronology
Problem solving
Debate
Argumentation

Copy the links with a tag telling the type of article

Exercise 2: On the articles you found search for the title and present the content the article is
about
Exercise 3: Write an article following the sessions guidelines, maybe it could be about the
history of your business
Exercise 4: Find 3 business presentation pages you like
Exercise 5: Write your history, philosophy, mission page using storytelling
Exercise 6: Write your team page
Exercise 7: Publish these pages on your created WordPress website
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6. Multiple choice test
Question 1: What’s the 5W method?
Answer 1
Answer 2
Answer 3
Answer 4
Answer 5
Correct answer(s)

Who, what, where, when, why
Wet, welded, wooden, well, where
Whom, When, Whose, Wheather
where, when, why
Nothing of those
1

Question 2: What’s an article in form of an inverted pyramid?
Answer 1
Answer 2
Answer 3
Answer 4
Answer 5
Correct answer(s)

Going from detail to essential in an article
Returning an Egyptian pyramid in your mind
Going from essential to detail in an article
A storytelling technique
A product page presentation of sand
1

Question 3: In what tag a headline is framed?
Answer 1
Answer 2
Answer 3
Answer 4
Answer 5
Correct answer(s)

H
H1
H2
Title
TAG
2

Question 4: In what tag a subtitle is framed?
Answer 1
Answer 2
Answer 3
Answer 4
Answer 5
Correct answer(s)

H
H1
H2
Title
TAG
3

Question 5: Before publishing an article online you should:
Answer 1
Answer 2
Answer 3
Answer 4

Write a title tag
Drink a coffee
Write the meta description
Include a picture
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Answer 5
Correct answer(s)

Adding tags
1,3,5

Question 6: What is a call to action?
Answer 1
Answer 2
Answer 3
Answer 4
Answer 5
Correct answer(s)

A bouton that propose a specific action
Invitation to like your social page
Inscription to your newsletter
A phone number where you can call your mother
A contact button
1,2,3,5

Question 7: What are essential sections for company presentations?
Answer 1
Answer 2
Answer 3
Answer 4
Answer 5
Correct answer(s)

Contact page
Team presentation
History of the company
Your philosophy
You mission
1,2,3,4,5

Question 8: What is Storytelling:
Answer 1
Answer 2
Answer 3
Answer 4
Answer 5
Correct answer(s)

Reading a book for a child
Theatre course class
The art of romanticizing your company's history
A page where you list your favourite stories
Telling lies about your company
3
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Glossary
ALT text
B2B

HTML attribute that provides alternative text when non-textual elements,
typically images, cannot be displayed.
business that sells products or provides services to other businesses.

B2C
blog
Call to action

business that sells products or provides services to the end-user consumers.
A frequent, chronological publication of personal thoughts and Web links.
Call to action (CTA) is a marketing term for any device designed to prompt
an immediate response or encourage an immediate sale.
contextual
a method of serving advertisements based on the content (i.e., overall
advertising
context or theme) of a web page.
cookie
information stored on a user’s computer by a Web site so preferences are
remembered on future requests.
email marketing the promotion of products or services via email.
forum
an online community where visitors may read and post topics of common
interest.
headline
The headline or heading is the text indicating the nature of the article below
it.
Inverted
it consists in going to the essential at the beginning of the article and then
pyramid article going into detail. Thus, the reader in a hurry may refrain from reading the
entire article.
keyword
a word used in a performing a search.
link popularity
a measure of the quantity and quality of sites that link to your site.
marketing plan the part of the business plan outlining the marketing strategy for a product
or service.
META tags
tags to describe various aspects about a Web page.
Meta elements Meta elements are tags used in HTML and XHTML documents to provide
structured metadata about a Web page.
navigation
that which facilitates movement from one Web page to another Web page.
search engine
a program that indexes documents, then attempts to match documents
relevant to the users search requests.
SEO
Search engine optimization (SEO) is the process of growing the quality and
quantity of website traffic by increasing the visibility of a website or a web
page to users of a web search engine.
Storytelling
Storytelling describes the social and cultural activity of sharing stories,
sometimes with improvisation, theatrics or embellishment.
spam
inappropriate commercial message of extremely low value.
title tag
HTML tag used to define the text in the top line of a Web browser, also used
by many search engines as the title of search listings.
URL
location of a resource on the Internet.
Web browser
a software application that allows for the browsing of the World Wide Web.
5W
Who, what, where, when, why
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